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VALEDICTORY ADDRESS
of R.W. Michael W. Walker

 

An Address given by R.W.Bro. Michael W. Walker, Grand Secretary,
at the Quarterly Stated Communication of the United Grand Lodge
of England, held on Wednesday 9th March, 2005, in Freemasons’
Hall, Great Queen Street, London.

M.W. Pro Grand Master and Brethren, Firstly let me say
that I feel no stranger amongst you. I have been coming
here now to visit your Grand Lodge, and to represent my
own, for over twenty three years; and have finally
mastered the key to the labyrinth that is Freemasons’
Hall so that I can now get to the robing room and thence
to the doors of Grand Lodge without getting lost. Sadly
this acquired skill will shortly be superfluous when I
hand the baton on to another and ride into the sunset.
However, and because of this, I am indeed grateful for
the opportunity to make a short valedictory address on
this my last official visit as Grand Secretary for Ireland.

A well-known Dublin character and successful art-
dealer was recently quoted in his obituary/appreciation
as having frequently remarked that “most of us have
delusions of grandeur. If we can afford them, we’ve a
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responsibility to occasionally indulge them”. Well I have
been graciously afforded the opportunity and will
therefore accept the opportunity to indulge my delusions
by these few words.

Because Freemasonry is a subjective entity it makes its
own special contribution to each individual and it is
therefore very difficult to provide an exact definition
for an outsider, but I was reminded recently of one of the
best definitions I have ever come across when, in a press
report on the Holocaust Memorial Day, 60th Anniversary
Celebrations, held in Dublin on January 30th this year,
the Pope was recorded as saying “There must be no
yielding to ideologies which justify contempt for human
dignity on the basis of race, colour, language or
religion”; and the Israeli President, Moshe Katsav is
reported as saying “the will must resurface for a
fraternal world, a world based on respect for man and
his dignity”. I was immediately struck by the similarity of
these sentiments to those expressed just two hundred
years ago by W.Bro. Daniel O’Connell, Freemason,
Lawyer and Statesman, who when delivering a speech in
1814, upon “illegal associations”, described Freemasonry
as “Philanthropy, unconfined by sect, nation, colour, or
religion”. Truth, one of our three main principles and
precepts does not change. Truth, in a Masonic
connotation, may be expanded into, or interpreted as,
public and private morality, the knowledge and fear of
God and, following on from that, respect for, and love
of, our neighbour. This respect includes toleration of his
personal viewpoint, his religious beliefs and his political
opinions. If we pursue the aims of Freemasonry, our
search should widen, yet focus our vision, while ever
making us more deeply aware of, and closer to, the Great
Architect of the Universe, heightening our spirituality
and deepening our insight into that which we may never
hope fully to understand. There is so much more to
Freemasonry than the shallow depth of today’s
assessment and its scant inspection and acceptance by
today’s society, obsessed as society is with overt material
success for the individual rather than his overall
contribution to society.

The purpose of Masonry is “self improvement” - not in the
material sense, but in the intellectual, moral and
philosophic sense of developing the whole persona and
psyche so as, in the beautiful and emotive language of the
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ritual, “to fit ourselves to take our places, as living
stones, in that great spiritual building, not made by
hands, eternal in the Heavens”. Such an hypothetical,
whole, developed, complete person must, in his journey
through life, and in his interaction with others, make a
more extensive contribution to society in general, thus
realizing and fulfilling his expressed wish on initiation,
to become “more extensively useful amongst his fellow-
men”. Such are the lofty, lawful and laudable
aspirations of the Order.

In marketing terms we must view Freemasonry as a
product. This is what we are “selling”, or otherwise
providing, for uptake by members and potential members.
To increase our sales, we must either improve the product
or make the packaging more attractive. Freemasonry is a
fairly stable product in itself – very little can be done to
alter the product without changing it entirely in both
essence and appearance. Its principles and precepts have
stood the test of time and are as valid today as ever. We
cannot change the product and remain in the same
business; and we must be true to ourselves in this. If we
want change to the extent of getting into a new line of
business it must be accepted and recognized that this is
exactly what we are doing; and will it perhaps not be
long before somebody decides that the new product is
not quite right and needs further adjustment to meet the
current demands of society. This, I suggest is not an
option which is open to us. What we have and what we
stand for will always be right, even if its acceptance
rises or falls on the scales of time.

What we can do is upgrade the packaging, and make it
look more attractive to potential customers, while also
actually making it more palatable to current consumers.
In the former case we can - and indeed already so do -
actively adopt a higher profile; and gently but firmly “let
our light shine before men”. The candle in the window is
the invitation symbol understood by all; and some will
accept and knock on the door. I am entirely against the
“go out into the highways and by-ways and compel them to
come in” attitude as is currently being adopted and
practised by some North American Grand Lodges. Hard-
sell is not for Freemasonry however you may try to dress
it up. Freemasonry is there to be adopted and savoured by
those with minds attuned to, or even seeking, its
attainment and what it provides. Freemasonry is not for
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everyone; but within all populations and at all times
there will be those to whom it will appeal. By its
packaging and presentation these customers may be
identified and maximised but they cannot be created. Our
principles, sometimes referred to as “Ancient
Landmarks”, must stand firm, upright and visible, like the
pillars of stone and brick raised by Enoch in the Land of
Siriad, and which were still standing in the time of
Josephus, lest the Arts and Sciences - in our case the
whole body of Freemasonry - should slip from the
knowledge of men.

M.W. Pro Grand Master and Brethren, I have been the
counterpart or colleague, and I hope, the friend of three
Grand Secretaries of England and three Grand
Secretaries of Scotland from whom at all times I
received the utmost co-operation and support symbolising
the essence of the Masonic Ethos, for which I personally,
and the Grand Lodge of Ireland which I represent, are
and will be forever grateful. May I say that I am sure you
will accord the same reception, support and many
courtesies to my successor.

I would like to close by likening my experience of
Freemasonry and the wealth of kindness, generosity and
friendship extended to me over the years by so many, but
particularly by those representing this Grand Lodge, by
paraphrasing a description, by our probably best known
poet and philosopher, William Butler Yeats, of Lady
Gregory’s home at Coole, in Co. Clare, - certainly a
“maternal shelter” for craftsmen of a different “métier”
- that “this house has enriched my soul out of measure,
because here life moves, without restraint, through
gracious forms”.

- ~ -
Don’t forget


